Fuji Finepix F710 and WP-FX701 housing

The FinePix F710 Zoom enters
Fujifilm's range as a partner to the
FinePix F700 Zoom but now has a 4x
zoom lens, widescreen LCD display
and a pop-up flash.

In recognition of the growing
popularity of the widescreen format
used in a range of consumer
electronics products, the FinePix F710
Zoom incorporates a new 2.1"
widescreen LCD for image capture
and playback of 16:9 format images -
a picture size adjusted for optimised
playback on widescreen televisions.

The 16:9 format on the F710 is
similar to many video cameras and is
not true 16:9. It achieves the format
by chopping the top and bottom of the
4:3 frame and elongating it. On video
cameras this results in a loss of quality
but the F710 achieves this with
virtually no loss. In truth it would be
possible to achieve the same effect by
cropping your conventional format
images but you would have to do this
frame by frame which would be very
tedious so the F710 is a very welcome
arrival.

The FinePix F710 Zoom uses 3.1
million S-pixels and 3.1 million R-
pixels to produce an ultra-smooth
output image of 6.2 million recorded
pixels and the quality of the pictures
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confirms this.

At just 109.5 (W) X 54 (H) x 29
(D) mm and weighing 210g
(excluding batteries and media) the
F710 is very pocketable and when
turned on is ready to take shots in
about a second which is very
impressive.

Downloading pictures to a
computer is via a USB2.0 port on the
camera or via a very useful dock
which incorporates USB2.0 and
recharging facilities. The F710 has a
proprietary NP-40 710mAbh battery
which should be enough for 135
exposures with the LCD screen on.

Pictures are captured on
miniscule xD-Picture Card™ cards
which I understand can now go up to
512mb.

It is very difficult to review the
new breed of polycarbonate
underwater housings without waxing
lyrical. The quality of design and
construction is awesome and, for what
you are getting, the price is miniscule.
All of the cameras controls can be
accessed by either push button, rotary
or flip switches, all of which fall
easily to hand.

The main seal is a piston design
and the locking catch is rotary with a
manual locking lever.

The built-in flash can be
activated from the housing but there is
now way of turning it off once it is
opened either physically of from
within the menu. Having been used to

a camera and housing combo which
allows me to do this I would find this
an irritation but I suppose I could
always cover the flash with your hand
if needs be.

The glass front lens port is



retained by a plastic ring which does
not have any filter threads which is a
big limitation if you want to add wide
angle and close up supplementary
lenses. Inon make adaptors for other
housings to allow extra lenses to be
fitted but they do not make them for
Fuji housings at the time of writing.
Overall the F710 and its 40 metre
housing are a good combination
offering 16:9 output and ease of use
but it would have been nice to an
automatic locking lever which most
other housings have, the ability to turn

off the flash and a threaded front lens
ring so that additional lenses could be
fitted. Having said that, the F710
combo is certainly one you should
consider if you want a versatile point
and shoot system but if you want to
expand your underwater photographic
capabilities there are other housings
on the market which would be more
suitable.
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Why advertise in UwP?

This page could be yours
for just $340

UwP Readers are 100%
UW Photographers

UwP readers are underwater
photographers or those who wish
to be. 100%.

While many magazines have
a larger circulation, only a small
percentage of those are
photographers.

UwP has a minimum of
23,000 readers.

‘Readers’ are photographers
who visit the website and choose
to download UwP issues.

Worldwide audience

Subscribers are located in
over 100 different countries with
the majority from the USA, UK,
Australia, Canada and Europe.
The Asian subscriber count is
growing rapidly. UwP logged
website visitors from 101
countries.
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A Majority of Beginners

Subscriber demographics also
tell us that over 70% of readers are
beginning or intermediate
underwater photographers who are
interested in learning the basics of
underwater photography or
expanding their knowledge with
expert tips & techniques.

Strong Growth

The exponential growth in
UwP’s unique website visitors and
readers began in August 2003 and
has climbed steadily upward on a
steep incline increasing by over
600% in the past year..

Hundreds of ‘Refer a Friend’
forms are sent each quarter.

UwP rates are much
lower than conventional
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How Do We Know Who
Reads UwP?

Each website visitor is
assigned a cookie which is stored
on their computer, then checked
and saved in our log when the
photographer downloads an issue.
This ensures each photographer is
counted as a ‘reader’ only once. It
is also checked to ensure the
unique website visitor count is
accurate.

Reasonable Rates
There is no better, more cost
effective way to get your message to

underwater photographers than
with UwP.

E mail Deb Fugitt

marketing @uwpmag.com
USA 817 626-0636

UK 44 (0)20 8399 5709

WWW.Uwpmag.com/Sponsors

UwP Sponsors
Receive these
Benefits:

in Magazine Issues:

@ ad space

@ active links from ads to website & email

@ active links to sponsors websites appended to
content appropriate articles

@ 24/7/ 365 availability of your ad in archived
issues

on uwpmag.com:
@ rotating small banner on home page

@ !ogo, description, link on sponsors’ page
@ rotating small banner on other web pages

@ opportunity to add larger banner to home and
download pages.

UwP uses a conventional magazine
Jformat adapted
for the web.
UwP readers spend hours reading
UwP issues rather than minutes
scanning a website.
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